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Leading teaching revolution is the epoch mission of
entrepreneurial universities: probing into the
Entrepreneurial Universities of Teaching Service

FU Bajun

(Teacher Education College, Shaoxing University, Shaoxing 312000, China)

Abstract; Theoretical basis and needs of the times are both the basis to establish the concept of Entre-
preneurial Universities of Teaching Service. Entrepreneurial Universities of Teaching Service have un-
equivocal meaning and extension, and also strengthen their ability to compete in the market compared
to the local concept of Universities of Teaching Service. In addition, Entrepreneurial Universities of
Teaching Service stress the single duty of teaching compared to the Service Universities in the western
discourse system. Entrepreneurial Universities of Teaching Service mostly come from three kinds of u-
niversities, especially the entrepreneurial universities with part-time teachers as the majority and con-
struction of teaching service platform as focus of work, which is typical of the value of the times in pi-
oneering the teaching revolution. The public welfare and profit-seeking are two types of the Entrepre-
neurial Universities of Teaching Service. Either way, the universities win support from all sectors of
the community by the quality of teaching.

Key words: entrepreneurial universities; teaching service; teaching revolution; teaching service platform

( 116 )

The mediating role in the impact of entrepreneurship education
on entrepreneurial mindset of college students.
from the perspective of entrepreneurial inspiration and passion

CUI Jun'., SUN Junhua®
(1. Center for Faculty Development, Southeast University, Nanjing 210096 ;
2. Institute of Education, Nanjing University, Nanjing 210093, China)

Abstract: This study takes entrepreneurial mindset as the impact index of entrepreneurship education,
examines how different types of entrepreneurship education (entrepreneurship courses, extracurricular
activities) affect entrepreneurship mindset through entrepreneurial emotional factors (entrepreneurial
inspiration and passion). Based on 1 428 valid samples from 15 universities in Jiangsu province, the
study finds that the direct influence of entrepreneurship education on college students’ entrepreneur
ship mindset is different owing to different learning experiences: entrepreneurship curriculum learning
has no direct impact on entrepreneurship mindset, while extracurricular activities of entrepreneurship
have a direct impact on entrepreneurship mindset; entrepreneurship inspiration and entrepreneurship
passion play full mediating roles between entrepreneurship curriculum learning and entrepreneurship
mentality. However, they play a part of intermediary roles between extracurricular activities and en-
trepreneurial mentality. Moreover, entrepreneurial inspiration has a significant predictive effect on en-
trepreneurial passion.

Key words: colleges and universities; college students; entrepreneurship education; entrepreneurial

mindset; entrepreneurial inspiration; entrepreneurial passion



